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The B2B platform for the gelato,
pastry&chocolate, coffee, bakery
and pizza communities. Where
ingredients are trending, products
are evolving, and technology and
equipment are shaping the future
of the out-of-home industry.
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® EQUIPMENT, TECHNOLOGY & KITCHEN MATERIALS

® INGREDIENTS & SEMI-FINISHED GOODS

® FROZEN & READY-MADE PRODUCTS

® PACKAGING SOLUTIONS & MACHINERY

® FURNITURE, FURNISHINGS & SERVICES

SIGEP

WORLD

FACTS & FIGURES

2026
Edition

sigep.it

ORGANIZED BY

ITALIAN
EXHIBITION
GROUP

Providing the future

IN COLLABORATION WITH

I'|A®

ITALIAN TRADE AGENCY

Ministero degli Affari Esteri
e della Cooperazione Internazionale




THE LAYOUT [ [ 12 &

INTERNATIONAL
BUYERS LOUNGE

INTERNATIONAL
GELATO & INTERNATIONAL PREMIUM VISION KITCHEN PIZZA  BAKERY
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EXHIBITORS

The most comprehensive offer for the Foodservice sectors of Gelato, Pastry, Chocolate, Coffee,
Pizza and Bakery: technologies, ingredients, equipment, furniture, tableware, packaging solutions.
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SIGEP WORLD attracts Foodservice Industry professionals and decision makers whose business
interests and activities will shape the future of this sector. Importers, distributors, canteen
services, catering and hospitality chains, from around the world, choose Rimini to preview the
latest insights into the trending Foodservice solutions.
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TOP BUYERS

Thanks to careful scouting initiatives targeting top-profile buyers and cooperation with the Italian
Trade Agency (ITA) and the Ministry of Foreign Affairs and International Cooperation, and with the
support of IEG’s international network of regional advisors, the expo attracts real decision makers,
making SIGEP WORLD a unique opportunity to meet selected buyers from all over the world.
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EVENTS

A rich programme of talks, demos, masterclasses and competitions adimed at enriching operators’
skills and knowledge, keeping abreast of the latest trends and innovations and encouraging the
sharing and exchange of ideas.
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GELATO WORLD CUP
JUNIORES PASTRY WORLD CUP
PIZZA SENZA FRONTIERE - WORLD PIZZA CHAMPION GAMES

SEE An exclusive global observatory for
, the Foodservice Industry, developed
WHAT'S in collaboration with top reaserach
COM|NG, !ns.tltutes and croftgd tq deliver
insights and trend intelligence to
FIRST SIGEP WORLD community.

The stage dedicated to new trends,
visions anda possibile scenarios in
the sector.

An exhibition area entirly reserved
for innovative Start-Up and young
companies.

A prestigious award assigned to

the revolutionary pioneers of the
sector.

The categories:
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The special area dedicated to the
latest innovation in sustainable
practices.
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SOCIAL COMMUNITY

TOTAL IMPRESSION
ON SOCIAL MEDIA

The
Eating

Oout Hub

NEWSLETTER DATABASE

JOURNALISTS

EXHIBITOR SECTION
INTERACTIONS

The Eating Out Hub & la business community che
riunisce gli eventi di Italian Exhibition Group nel settore
foodservice e fa da catalizzatore per lo sviluppo

di business, relazioni, contenuti e innovazione.
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SINGAPORE
Sands Expo &
Convention Centre

NEW

OPENING DAYS
Friday - Tuesday

RIMINI, ITALY
Expo Centre
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MIXOLOGY
ATTRACTION

The Fine Drinking
Experience Show
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TECH

EXPO

The Beer & Beverage
Technologies Show

RIMINL, ITALY
Expo Centre
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